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The Foundations of the Keiyukai Group

Theme: Human Beings and Nature

In the natural world exist various forms of life from animals and plants to microscopic organisms. All live in close rela-
tionship with one another making use of the earth’s resources. We too are a part of this nature. The theme of Keiyukai
Group is “humanature,” a word we use to express the idea of embracing nature and living in harmony with nature.

Philosophy: Assisting Health Creation

Health is indispensable to a happy and active life. “Health creation” is about individuals shaping their own lifestyle, aims
and objectives in relation to their localities, cultures and the various environments they find themselves in. Keiyukai
Group aims to assist “health creation” through comprehensive medical care services which combines prevention and
maintenance of heath, medical care, and welfare.

Keiyukai Mind

Times change and technology may make progress, but what is important is the heart. Our aim is to make our clients
feel welcome from the moment they enter our premises and to provide a relaxed and comfortable environment for
them. We believe that we can offer something unique by relating to our clients with the Keiyukai mind. It is our wish
to have our clients feel that “there was something that made me feel good” or “something that was comforting.”
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c” aman The red in the logo symbolizes passion, the green, comfort and healing, and
are the blue, sincerity. Together they represent the “human care system” that
5}' S t em Keiyukai strives to offer.
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